
 
 
 
 

 
Digital Marketing Executive 

Job role brief 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  



 

 
 
 

Imagine a society where 
everyone reaches their full 

potential. 
 
 

Where the future is not 
defined by the past or 

determined by the place a 
person starts. 

 
 
 

 
 
  



 
 

 
 
 
 
 
 
 
 

 
 
 
 
 
 

Youtube link: https://youtu.be/dS30-K0u8D0  
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History and Mission 
 
 
City Gateway is a charity formed in 1999 by a group of City professionals who were 
concerned about unemployment in their local community.  It had a £1.6m turnover in 
2020/21.  
 
We serve people most impacted by social and economic inequality. We seek to transform 
those communities by improving individuals’ life chances. 
 
We specifically work with Young People aged 16 to 24 from disadvantaged communities in 
East London, delivering programmes that enable positive, sustained outcomes in education 
and employment. 
 
The charity today works to deliver education and training pathways for students from 
wherever they start, into sustainable employment with partner employers. 
 
 

Ethos and Values 
 
At City Gateway, we believe everyone is made equal and in the image of God. We strive to 
follow the example of Jesus, in loving and helping those excluded and in need in society.  As 
such, we work with students and staff of all faiths and none. 
 
We celebrate diversity.  We treat everyone with respect and honesty.  We are ambitious, we 
seek excellence in all we do and we are optimistic for the future. 

 
 
 
 
 
 
 
 
 
 



 

The Landscape  
 
In Tower Hamlets, 53% of children are growing up in poverty, the highest rate in the UK.* 
 
There are: 
 

● 90,000 NEET young people aged 19-24  in London, 
● 36,000 of those have been that way for 12 months or more 
● 20,000 of those young people  live in East London, within reach of our support.** 

 
Currently we and others are reaching 10% of this group. 
 
This is why we work with Young People in East London – the next generation of employees 
- to train, mentor, raise confidence and to break the cycle of poverty and disadvantage. 
 
City Gateway is the only provider in London serving Young People from disadvantaged 
communities, providing a unique, full end to end service for these young people from the 
place they start to a sustained outcome in 12/18 months full time employment.  
 
As recently reported in the Evening Standard and The Independent there is currently a 
dramatic rise in youth unemployment in London soaring by 55% to 105,000 since the start 
of the pandemic, meaning 21% of 16-24 year olds are jobless at a time of record job 
vacancies of 1.17million countrywide. 
 
*Source: End Child Poverty http://bit.ly/2E77hYE 2018 report. 
https://www.theguardian.com/society/2018/jan/24/most-children-in-uks-poorest-areas-
now-growing-up-in-poverty?CMP=Share_iOSApp_Other 
 
**Source: Eden McCallum research September 2017. 
 
 

Our Programmes – Young People 
 
 
We work with young people aged 16 – 24 who live in London. These young people are not 
in education and they are unemployed or working less than 16 hours a week.   
 
Our target population have low prior attainment from their time in the mainstream 
education system. Their prior attainment can be as low as Entry Level 3 (equivalent to less 
than half a Grade 3 at GCSE) and as high as Level 2 (equivalent to 5 GCSEs).  Most 
employers ask for at least A Levels on their school leaver programmes, typically with grades 
at 5 or above. 
 
Our students also have at least one of the following risk factors in their personal life: they 
could be a care leaver, be from a low income background, have worklessness in the family 
(i.e. none of the lead carers in the family are in full time employment), be physically disabled, 
have mental health issues, a criminal history, be homelessness or have a history of abuse. 

http://bit.ly/2E77hYE
https://www.theguardian.com/society/2018/jan/24/most-children-in-uks-poorest-areas-now-growing-up-in-poverty?CMP=Share_iOSApp_Other
https://www.theguardian.com/society/2018/jan/24/most-children-in-uks-poorest-areas-now-growing-up-in-poverty?CMP=Share_iOSApp_Other


 
 
 
 
 
 
Depending on prior attainment levels, a student will enter one of three Traineeship 
programmes: 
 

• Maths, English, Employability qualifications with work placement and dedicated 
coaching support and mentor with progression into employment (including 
Apprenticeship), further education or training. 

• Employability qualification with work placement and dedicated coaching support and 
mentor with progression into employment (including Apprenticeship), further 
education or training. 

• 2-4 week work trial leading to Apprenticeship with one of our partner employers 
 

To support the student on this journey, each young person is partnered with a dedicated 
Progression Coach who works with them to improve their soft skills in resilience, confidence 
and self-awareness, and is responsible for successfully moving our Students into an EET 
outcome (be that a City Gateway Apprenticeship, another Apprenticeship, Further 
Education or Full time Employment) 
 
Our Education and Training programmes last up to 6 months, after which we support and 
train our students throughout their 12/ 18 month Apprenticeship, whilst they establish 
themselves in the world of work. 
 
Impact 
 
In a year where Covid-19 severely affected students, City Gateway was able to demonstrate 
a number of successes, positively impacting the lives of our learners. We are blazing a trail to 
ensure that our traineeship programme can provide work placements in a Covid safe way. 
Our outstanding partnership with IBM, has been integral to providing excellent 
employability skills and work experience to learners. We continue to work with a range of 
partners to provide work experience placements in an innovative way.   
 
We have consistently reached learners from our target population, driven by our mission to 
serve young people whose personal circumstances may dictate their ability to reach their full 
potential. With City Gateway’s support and passion, we aim to raise these young people up.  
 
Our unique coaching programme, which supports young people over the entire course of 
their learner journey, demonstrated the effectiveness of developing personal capabilities in 
young people. We support learners to grow in confidence, resilience and self-awareness, 
because we recognise that these skills will serve them throughout their lives.  
 
We were able to successfully support young people into outcomes in employment, 
education and training (EET), despite the challenges of the youth jobs market for this 
particular cohort of young people and the massive ripple effect caused by the global 
pandemic. Our young people achieved an EET outcome rate of 61%, surpassing the pre-
covid sector benchmark of 22%.  



 
 
Our Net Promoter Score (NPS) averages at around 60% (on a scale of -100 to 100) when 
learners are asked if they would recommend City Gateway to a friend. 
 
“City Gateway has had a positive impact in my life and I would definitely recommend the scheme 
to anyone stuck looking for an apprenticeship or traineeship. Their system works wonders and 
trains you to ace interviews and impress employers.”  
 
“City Gateway has shown me no matter what your background, you can thrive in an 
environment where you are constantly supported and inspired.”  
 
Achievement and future-looking 
 
Our educational achievement rates in 2020/21 were 61% despite the impact of Covid. In a 
recent survey, City Gateway scored ‘very good’ or ‘excellent’ across all areas which explored 
how much learners enjoyed their courses, and how supported they felt by staff. Over the 
coming year, a newly implemented coaching provision will continue to support learners with 
Careers Information Advice and Guidance (CIAG) and personal capabilities. 

 
Some of our Partners 

 
 
  



 
 
 
  

Job title Digital Marketing Executive 

Salary 
 

£15,000 - £16,200 (FTE £25,000 - £27,000 per annum) 

Contract Permanent  

Main Work 
location 

East India, London E14 2BE. While there will be a need to be onsite 
each week, hybrid working considered. 

Hours of work 
21 hours a week (excluding unpaid breaks) can be worked flexibly over 
3 days or 5 days to suit you. 

Reports to Head of Marketing & Outreach 

Benefits 

Pension contribution - 7% Employer and 2% Employee  
7% Employer pension contribution after 3 months 
25 days annual leave (increasing 1 day per year up to 30 days) + bank 
holidays pro rata 
Season ticket loan & Cycle Scheme 
Flexible working options. 
 

 
 
Job purpose 
 
The post holder will work with the Head of Marketing & Outreach to promote the charity’s 
mission and its services primarily by managing City Gateway’s digital marketing and social 
media activity and campaigns. 
 
This is the ideal role for someone with experience in and a passion for digital and social 
marketing who is keen to make their mark on an evolving charity with a fantastic mission. 
This is a key role working within a busy marketing department. You must be a dynamic, 
strategic thinker with the ability to drive projects forward and apply an evidence-based 
marketing approach. 

 
Duties and responsibilities 
 
Digital Marketing 

● Maintain and update City Gateway’s website (wordpress) and learner hub and 
manage the back end processes and data downloads.  

 
● Lead search engine management activity including SEO and PPC campaigns via in-

house management of digital account. 
 

● Review Google Analytics regularly and make recommendations to optimise the user 
journey and experience. 

 
● Keep abreast of the latest digital marketing trends and techniques, liaising with 

similar charities and other organisations to employ best practice. 



 
 

Strategy 
● Evolve and develop City Gateway’s social media strategy to increase visibility and 

engagement with City Gateway’s audiences managing content creation and building 
our social media communities. 

 
● Assist the Head of Marketing to implement the Marketing Strategy and subsequent 

annual plans, taking ownership of digital and media output and promotional activity. 
 

● Understand City Gateway’s delivery model and all the options available to service 
users. 

  
Brand 

● Be a brand guardian for the Charity, ensuring best practice and consistency 
throughout our public profile while also building brand presence and recognition. 
 

● Design and produce marketing materials and content in various forms (film, imagery, 
copy) to promote the services of City Gateway, whether on digital channels or in 
printed materials. 
 

● Exciting opportunity to work on our media partnership with the Evening 
Standard/The Independent. 
 

Campaigns 
● Develop and implement innovative and measurable paid for digital marketing and 

social media acquisition and brand campaigns (primarily via Facebook/Instagram) to 
support the work of outreach to recruit students to City Gateway programmes, to 
raise awareness of partnership opportunities with corporates and to promote our 
work to potential volunteers, funders and supporters. 
 

● Develop end-to-end understanding of the recruitment cycle and coordinate 
marketing initiatives internally to ensure adequate retention through the engagement 
and onboarding period. 

 
Reporting 

● Produce regular reports, measured against core KPIs, on the effectiveness of 
marketing activity including social media and website activity and take optimisation 
action as required. 
 

● Complete evaluations of projects and make recommendations for future campaigns. 
 

Safeguarding/Pastoral Care Duties  
 

● Promote the safeguarding, welfare and safety of all learners at all times 
 

● Adhere to the organisation’s pastoral, welfare and safeguarding policies and 
procedures 

 



 
● Communicate news and concerns about learners to the relevant designated 

safeguarding lead 
 

● Maintain notes regarding learner concerns and incidents 
 
 
Other 

● Manage relationships with print and creative agencies to the agreed performance 
criteria. 
 

● Deputise for the Head of Marketing as needed.   
 
 
Working conditions 
 
The post holder may be asked to attend events or meetings outside of standard working 
hours from time to time where necessary.  Time off in lieu can be taken where appropriate.  
 
Direct reports 
 
None 
 
 

Person Specification 

Attribute Essential Desirable 

Education/ 

Qualification 

● Marketing or communications 
related qualification at A level or 
comparable professional 
experience. 

● University degree in a 
marketing or 
communications related 
field. 

● CIM or IDM qualification. 
● Project management 

qualification or experience. 

 

Proven 
Experience 

● At least one year of proven 
experience in managing paid 
digital marketing campaigns 
(SEO, PPC, social media). 

● Experience managing organic 
social media channels. 

● Proven experience of managing, 
maintaining and updating 
websites. 

● Copywriting experience for 
advertising, campaigns and 
marketing collateral. 

● Previous experience in a 
similar role either at a 
charity or 
corporate/agency. 

● Experience of working with 
brand management. 



 

● Experience of managing KPIs and 
adjusting tactics based on the 
available metrics. 

● Knowledge and understanding of 
safeguarding and child 
protection. 

 

Skills & 
Abilities 

● The ability to think strategically. 
● Effective oral and written 

communication skills including 
copywriting. 

● An innovative and solutions-
orientated approach. 

● The ability to juggle competing 
priorities and manage detailed 
marketing projects. 

● The ability to manage suppliers 
such as digital and creative 
agencies and printers. 

● The ability to effectively 
interpret results and make 
recommendations based on 
these.  

● An understanding of the full 
marketing mix. 

● Highly competent IT skills. 
● A creative flair and keen eye for 

developing engaging content for 
use across various media.  

 

 

● Ability to use graphic 
design packages like 
InDesign, illustrator and 
Photoshop and Canva. 

● Ability to film footage and 
take photos for use in City 
Gateway’s content 
marketing. 

Personal 
Qualities 

● Must be resilient and able to 
adapt quickly in a fast paced, 
ever-changing environment. 

● Able to be an outstanding 
ambassador for City Gateway’s 
Christian ethos, mission and 
values. 

● A positive can-do attitude. 
● Collaborative spirit and good 

team working. 

 

 
Safer Recruitment 
City Gateway is committed to safeguarding and promoting the welfare of children and 
vulnerable adults. Safe recruitment of staff is central to this commitment. Employment is 
subject to an enhanced Disclosure Barring Service (DBS) check in line with City Gateway’s 
DBS & Risk Assessment Policy and past employment checks. 

 



 
Equality and Diversity 
City Gateway is committed to championing equality and valuing diversity. We welcome 
enquiries from everyone and value diversity in our workforce. 
 
As users of the disability confident scheme, we guarantee to interview all disabled applicants 
who meet the minimum criteria for the vacancy. 

 

 
 

Living Wage Employer 
We are an accredited Living Wage employer and have been certified by the Living Wage 
Foundation. 

 

 
 
 
Funding: This role is funded across all City Gateway programmes and activities.  

 
 
 

 
 

 
 
To apply please send your CV and cover letter to hr.recruitment@citygateway.org.uk 

 
 
 
 
 
 
 

  


